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Executive summary 
 
Cafes, bars and shops are the UCLU services used most frequently.  However usage of each 
service varies according to demographic.  For example, he demographic break down of óbar 
usersô reveals greater use among undergraduates, 18-20 year olds and Bloomsbury campus 
students as would be expected. The demographics showing lowest levels of use are non-EU 
internationals, disabled students, students with dependents, and those based away from 
Bloomsbury or having to travel more than 30mins.  
 
Knowledge of the union when it comes to funding, decision making and use of income is fairly 
strong.  However, there is less knowledge when it comes to its structure with only 22% of 
students believing that UCLU is a charity, and just under a third believe that UCL has the final 
say on what UCLU does. 
 
There is uncertainty amongst students as to whether they are members of UCLU. Whilst 63% 
believe they are, 29% are not sure. The demographic break down of those who believe 
themselves to be members, reveals higher levels of knowledge among intermediate year 
undergraduates, 18-20 year olds and gay and lesbian students.  Awareness is particularly low 
amongst postgraduates, those with dependents, disabled students and those who are 36+ 
years old.   
 
64% of students are involved with clubs and societies at some level.  Involvement is 
significantly higher amongst undergraduates (75%) than postgraduates (36%).  At 72% a 
higher proportion of Asian/British respondents than any other ethnic group are involved in 
clubs and societies.   
 
79% of students claimed that UCLU was having a positive impact on them.  In our experience 
across the studentsô union sector, this result is extremely positive, particularly at an institution 
with such a diverse student demographic profile.  Positive impact is particularly high amongst 
first year undergraduates, with 91% of them reporting positive impact.  Compared to the full 
population, impact was lower amongst postgraduate students (71%), part-time students 
(65%), 26+ students (59%), disabled students (48%), students with dependents (61%) and 
students who live more than half an hour away from UCLU (56%).  
 
Students were asked which of the UCLU services they considered to be important.  Cafes, 
Rights and Advice and Clubs and Societies were the top choices with 66%, 57% and 55% of 
students rating them óVery importantô.  
 
When it came to voting, 52% of students claimed to have ever voted whilst 48% claimed to 
have not.  A low proportion of postgraduates have voted (25%) compared to undergraduates 
(63%). Interestingly, a higher proportion of Hampstead campus students (53%) compared to 
Bloomsbury campus students (47%) have ever voted.   The most significant barrier to voting 
is óI donôt know what the elected officers doô, with 31% of non-voters expressing this opinion. 
This echoes the findings from the focus groups held earlier in the year. 
 
Students were asked which issues most concerned them whilst they were at university.  
Academic achievement, career prospects and academic workload were the most commonly 
selected options with 95%, 89% and 89% saying that they were concerned about them 
respectively.  However, whilst their main concerns were academic, they felt that the most 
important things that UCLU could do for them were ómake my university life more funô (43%) 
and óprovide space for me to rest and relaxô (42%).   
 
Respondents were asked to rate some of UCLUôs commercial services against a set of 
criteria.  The highest scoring criterion was óconvenienceô with 71% of students believing it to 
be óexcellentô or ógoodô.  Quality and price scored the lowest with 46% and 36% respectively 
believing them to be óexcellentô or ógoodô. Students were then asked to consider the 
importance of each of these criteria.  Price and quality came out top with 99% of students 
believing each of them to be important.  A gap analysis indicates that price is perceived to be 
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the most underperforming aspect of the services at 16% of target and convenience the most 
over performing at 189% of target. 
 
Around 90% of students considered UCLU run bars to be important.  However, there is a 
clear desire for a greater variety of entertainment and events.  50% of students said that they 
would enjoy and make us of London based cultural outings whilst 44% said they would enjoy 
tea parties and film nights.  18% of students said that they would enjoy activities with no 
alcohol available.  The demographic break down of those who selected this option reveals a 
higher proportion of first year undergraduates than any other stage of study.  This is perhaps 
an indication that new university entrants are increasingly moving away from a heavy drinking 
culture.  
 
When it came to sports, 53% of students said that they would like to take part in non-
competitive sports. There were high levels of interest amongst Asian/British and final year 
undergraduate students.  MSSL and Archway campus students also expressed a 
proportionally higher interest than those in any other campus, although samples for these 
campuses are really too small to use reliably.  
 
 
Students were asked to design their ideal multi-functional space. The most popular features 
were all related to work (e.g. wireless internet and computer and printer facilities) whilst the 
least popular features were commercial services and those typically associated with fun (e.g. 
computer games areas and television). When presented with a choice of services to sacrifice 
for this space, the most popular option was óOne of the barsô with 30%. 22% indicated that 
they would not be prepared to sacrifice any of the options listed. 
 
Following up on a comment made in one of the focus groups earlier in the year, club and 
society members were asked whether more open space would reduce their need for bookable 
rooms.  Results show that the overall expected reduction in the need for room bookings would 
be approximately 20%. 
 
61% of students said that UCLU should be involved in campaigning and 39% said that UCLU 
should not.  The desired focus for campaigning was on university/campus issues, academic 
course issues and national student issues.  
 
When it came to communication, online channels were popular.  56% of students felt that 
being communicated with via their university email address was ideal, followed by 46% who 
felt that the website was an ideal place for communication.  The most popular suggestion for 
improving communication was to make it ómore distinctive from UCLô. 
 
In terms of strategic direction, all options presented were considered important as 
respondents were not forced to prioritise. The most important was óProvide advice and 
support when neededô (67% óVery importantô), while óFood and drinkô, though still important, 
scored lowest overall (ó47% Very importantô). 
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1 Background 
 
This document is a quantitative report on the results of UCLU membership survey held in 
March 2010. 
 
Statistical analysis has been conducted to a level commensurate with the complexity of the 
question set and the number of demographic indices measured. Multi-dimensional analysis 
and cross-correlations have been examined in areas likely to be of interest in the best 
judgement of the analyst. It is not possible to present every possible statistical view of the 
data, nor would it be desirable to do so. It should be remembered that statistical error 
increases with every level of subgroup analysis conducted. 
 

1.1 Methodology 
 
This quantitative piece of research was implemented using the SiriusÊ survey platform 
owned and operated by Red Brick Research.  
   
The questions for the survey were evolved from the original project objectives with feedback 
from UCLU over a number of drafts before implementation online. 
 
The survey was incentivised using an instant win prize draw offering a 1 in 5 chance to win 
prizes including hot drinks, pastries and meals for two. Additionally, participants would also be 
entered into a prize draw to win one of several iPod Nanos. 
 
The survey was promoted via the UCLU website, by email and through other student media. 
  

1.2 How to use this document 
 
This report delivers the quantitative results of the online survey implementing the question set 
agreed by UCLU and Red Brick Research. A visual record of each question asked is also 
included in this document. 
 
For the benefit of readability, possible answer choices may be abbreviated when presented as 
part of a chart or table. Where these abbreviations are not obvious, guidance will be provided. 
 
As much as possible, first level analysis of responses is presented throughout the document 
in the order of presentation to the responded during the survey as this order may be 
significant in its interpretation. Where second or third level analysis is presented, it may be 
presented out of order, and in the context of the question to which it most strongly relates. 
 
The following icons may be present throughout the document: 
 

 
This icon indicates some point of information or warning about interpretation of 
the data. 

 
 

This icon will present some deeper analysis or historical finding that may be of 
interest. 
 
 
This icon may present a rhetorical question or identify an area for further 
investigation. 
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1.3 Demographics 
 
Respondents were asked a series of top line demographic questions. Unweighted (See 1.6) 
results are presented here as percentages for ease of interpretation. Figures are rounded so 
a result of 0% may indicate a very small number of responses. For exact figures please 
review the demographic tables in Appendix A. 
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Although this question was a multi-select question, ñNo dependentsò was an exclusive option 
meaning that no other options could be selected in combination with it. 
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1.4 Sample size 
 
The total number of valid completed responses after the elimination of test, duplicate/multiple, 
invalid and incomplete entries was 2713. 
 
The final completion rate was 92%. 
 

1.5 Sampling errors 
 
The following table of sampling errors (calculated to 95% confidence) is produced as a guide 
to the interpretation of the statistics presented here. Where statistical error is of particular 
importance in the interpretation of a finding, this will be explained where the finding is 
presented. 
 
Traffic light colour coding in the chart below indicate areas for particular caution. 

Table 1.5.1 

Group Name Sample 
size 

Population 
(approx) 

Sampling Error 
(%) 

Full Sample 2713 22628 1.8 

Undergraduates (Combined) 1825 13032 2.1 

UG 1st 680 3958 3.4 

UG Int 769 5379 3.3 

UG Final 376 3695 4.8 

PG Taught 452 6252 4.4 

PG Research 331 3344 5.1 

Domestic 1816 14485 2.2 

EU Intl 422 2869 4.4 

Non-EU Intl 475 5274 4.3 

Full-Time 2611 19494 1.8 

Part-Time 102 3134 9.5 

Male 1188 10682 2.7 

Female 1472 11946 2.4 

Disabled 90 1781 10.1 

Bloomsbury Campus 2510 
 

2.0 

Archway Campus 24 
 

20.0 

Hampstead Campus 50 
 

13.9 

MSSL Campus 7 
 

37.0 
 
Sampling errors have been calculated with Population Correction Factor where the actual 
population is known. 
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1.6 Weighting 
 
Most of the charts and tables presented here have been calculated with the assistance of a 
weighting factor. The purpose of the weighting is to eliminate inherent bias in the survey. 
 
The table below compares the sample proportion for each of the demographic groups in table 
1.5.1 with the known population proportion. 

Table 1.6.1 

Name Sample% Population% 

Full Sample 100% 100% 

Undergraduates (Combined) 67% 58% 

UG 1st 25% 17% 

UG Int 28% 24% 

UG Final 14% 16% 

PG Taught 17% 28% 

PG Research 12% 15% 

Domestic 67% 64% 

EU Intl 16% 13% 

Non-EU Intl 18% 23% 

Full-Time 96% 86% 

Part-Time 4% 14% 

Male 44% 47% 

Female 54% 53% 

Disabled 3% 8% 
 
Table 1.6.1 shows, for example, that there is an under-representation of Taught 
Postgraduates in the survey responses. In order to provide results and analysis which 
accurately reflect the balance of opinion across the whole membership, Taught Postgraduate 
responses will be assigned a slightly higher óweightô than the undergraduates who are over-
represented. 
 
The compound weight primarily used in the analysis is calculated to weight the following 
factors towards their population proportion: 
 
  Stage of study 
  Full/Part time 
  Gender 
  International 
   
It is important to understand that weighting is not a catch-all solution to sampling issues but 
can be an effective tool in the correct interpretation of findings. The weighting scheme applied 
to any analysis is chosen by the analyst to provide the clearest and most appropriate 
interpretation in order to aid management decision making. 
 

 
For ease of interpretation it should be assumed that all charts and tables 
presented in this report are weighted according to the scheme outlined above. 
Where weighting has not been applied this will be made explicit. 
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2 Engagement 

2.1 Use of services 
 
Respondents were asked the following question (randomised service order): 
 

 
 
Full sample weighted results for this question are shown in table 2.1.1 below and illustrated 
graphically in chart 2.1.2. 
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Table 2.1.1 Freq of use of services 

Top: Freq of use 

Side: Service 

Filter: submitdate (All) 

Weight: weight_stage_ftpt_gen_intl (All) 

              

  
Frequently 

Quite 

often 
Sometimes 

Very 

occasionally 
Never 

 Bars  19% 16% 24% 21% 20% 

 Bloomsbury Fitness  11% 6% 9% 12% 62% 

 Cafes 30% 23% 25% 14% 8% 

 CSC 8% 10% 21% 22% 39% 

 Bookable rooms 6% 7% 12% 14% 61% 

 Give it a Go  1% 3% 10% 18% 68% 

 PG services 1% 3% 10% 15% 70% 

 Medic services 3% 2% 6% 8% 81% 

 Rights & Advice  1% 1% 7% 13% 78% 

 Shops 20% 22% 27% 20% 11% 

 Skills4Work  1% 2% 6% 10% 81% 

 UCLU Online  8% 16% 31% 27% 19% 

 UCLU Club Nights  3% 7% 17% 19% 54% 

 VSU 3% 3% 11% 15% 69% 

 JobShop  3% 5% 10% 15% 67% 

 A Fine Cut 1% 1% 2% 4% 92% 

 Sabbatical office  2% 2% 4% 9% 83% 

 UCL Sports Grounds 3% 2% 4% 7% 85% 
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There may be significant value in analysis of use of individual services for their respective 
service managers. Charting all possible analysis in the body of this report would be 
undesirable so a detailed table of usage by demographic is included as Appendix B. 
 
One potential analysis would be to examine the demographic profile of users of a specific 
service. 
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Chart 2.1.3 illustrates the significant demographic variations among members who use the 
Bars with any frequency from ñFrequentlyò to ñVery occasionallyò. The ñFULL POPULATIONò 
result is shown first for ease of comparison. 
 

 
 

86% of undergraduates are using bars compared to 72% of postgraduates. This variation 
between stage of study is not as pronounced as it is for other UCLU services.  A slightly lower 
proportion of part-time (71%) than full-time (81%) students are using bars. There is also a 
lower level of use among non-EU internationals and mature students over the age of 35. At 
47%, a fairly low proportion of students with dependents are bar users. A very high proportion 
of students from the Bloomsbury campus use bars (82%) whilst for all other campuses usage 
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sits at 60% or below.  Between 0 and 30 minutes of travel time the proportion of usage is high 
(85%), however it begins to drop after 30 minutes.    

 

 

Focus Group Report 2010 
 
ñThere was a general consensus that the UCLU bars needed to feel cleaner and 
fresher.  Students described the union as óstickyô, ódodgyô and generally unpleasant to 
be in.ò  
 
We can deduce the demographic profile of non-users from chart 2.1.3  
(postgraduates, 26+, more likely to have dependents or be disabled) and note that 
these students are more likely to be put off by an unpleasant environment than other 
demographic groups.  In order to draw in non-users, as well as maintain current 
customers, UCLU would need to make aesthetic improvements to its bars. 
 

 

2.2 Knowledge statements 
 
Respondents were presented with a set of statements and asked to indicate which they 
believed to be true. Statement order was randomised. 
 

 
These statements can be broadly grouped into 4 categories: Funding; Decision making; Use 
of income; Structure. 
 
Each of these groups of statements are presented in turn, showing the proportion of 
respondents who believed each statement and the proportion of respondents who believed 
NONE of the statements in that category. 
 
It is important to understand that respondent were free to select as many or as few options as 
desired, even when they may seem to be mutually exclusive. 
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Chart 2.2.2 above shows a significant degree of multi-selection. Clearly there is a strong belief 
that students are making most of the important decisions within UCLU but 29% believe that 
UCL has the final say on what UCLU does. 
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Chart 2.2.3 shows the majority of members understand that income is used to support 
services, but over a third (37%) didnôt believe either of these statements. 
 

 
 
The statements relating to structure show the greatest degree of confusion with exactly half of 
members not able to select any of the statements in this category. 

 
Whether the lack of understanding of the internal structure of UCLU is a barrier 
to the organisationôs mission is not clear. However, a greater awareness of 
UCLUs charity status will surely have an effect on how it is perceived to some 
degree. 
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2.3 Knowledge of membership 
 
One of the simplest measures of engagement is to test whether students understand that they 
are ñmembersò. 
 

 
The result for the full population is shown in chart 2.3.1 below. 
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Chart 2.3.2 below looks at the proportion of ñYesò responses for a range of different 
demographics and highlights those with significantly higher or lower results. The ñFULL 
POPULATIONò result is shown first for ease of comparison. 
 

 
 

 
At 77% there is a higher proportion of intermediate year undergraduates claiming membership 
knowledge than any other stage of study.   
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It is interesting that basic membership knowledge is higher among intermediate 
year undergraduates that first years - perhaps students take longer to acquire 
this understanding than we might imagine? 
 
 
Fewer final year undergraduates than intermediate year undergraduates 
consider themselves to be members.  Is this a result of a change as they 
progressed through their studies, or does it indicate that UCLU managed to 
embed this information more effectively in the following yearôs members? 
 

 
 Membership knowledge is higher amongst undergraduates (75%) than postgraduates (51%).   

 
Assuming that knowledge, once gained, cannot be lost, the fact that the 
proportion of postgraduates claiming membership knowledge is lower than the 
proportion of undergraduates may be related to the number of postgraduates 
who did not study their undergraduate degree at UCL.  It is possible that this 
population of new entrant postgraduates are not being engaged with to the 
same level as undergraduate students.  
 
Alternatively, low postgraduate membership knowledge could be due to the fact 
that they perceive the union to be an undergraduate organisation and ñnot for 
themò.   
 

 
At 42%, a low proportion of students with dependents have membership knowledge.  The 
distance that students live from UCLU does not significantly affect membership knowledge, so 
long as the journey is less than two hours long.  
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2.4 Clubs & societies involvement 
 
A question on clubs and societies involvement was needed in order to route an additional 
question later in the survey (8.3). However, results of this question may be interesting in their 
own right. 
 

 
 
Chart 2.4.1 below show unweighted data as this is close to a pure demographic question, 
therefore the percentages shown precisely represent the actual respondents to the survey 
and do not attempt to represent the full population. 
 

 
 
Chart 2.4.2 below looks at the proportion members with any level of club/society involvement  
for a range of different demographics and highlights those with significantly higher or lower 
results. The ñFULL POPULATIONò result is shown first for ease of comparison. 
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At 75%, undergraduate involvement is more than double postgraduate involvement (36%). Of 
all age groups the 18-20 group contains the highest proportion of involved students compared 
with other age groups. 79% of 18-20 year olds are involved with clubs and societies at some 
level.  The Asian/British ethnic group contains the highest proportion of involved students 
(72%), followed by Chinese (67%) and then Black/British (61%).  At 57% there is a lower 
proportion of white students than average who are involved in clubs and societies.  Male and 
female involvement is exactly equal - 59% of both genders are involved. There is a slightly 
higher proportion of gay/lesbian involvement.  Involvement drops  considerably for those 
students living more than an hour away from UCLU.     
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3 Impact 

3.1 Overall positive impact 
 
An overall measure of positive impact on members is a useful KPI and an important piece of 
evidence for SUEI assessment. 
 

 
Chart 3.1.1 below shows the response weighted to the full population demographic profile. 
 

 
 

 
 
In our experience across the studentsô union sector, this 79% ñYesò result is 
extremely positive, particularly at an institution with such a diverse student 
demographic profile. 
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Chart 3.1.2 below looks at UCLUs positive impact for a range of different demographics and 
highlights those with significantly higher or lower results. The ñFULL POPULATIONò result is 
shown first for ease of comparison. 
 

 
 

Positive impact is inversely proportional to stage of study, with a very high 91% of first year 
undergraduates claiming that UCLU is having a positive impact on them.  The relationship 
between positive impact and age is also inversely proportional with 91% of 18-20 year olds, 
compared to only 49% of 36+ students, claiming that the union is having a positive impact on 
them.  Whether students are domestic, EU international or non EU international doesnôt seem 
to have much influence on whether the union impacts them positively.  Positive impact is also 
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felt equally across gender and sexuality.  A slightly higher proportion of Asian/British(87%), 
Black/British (89%) and Chinese (86%) than any other ethnic groups claim to have been 
impacted positively by UCLU.  

 
 
Chart 3.1.2 was reproduced with club and society members filtered out.  This 
was done to make sure that the high positive impact for ethnic groups was not 
a result of higher responses from those involved in clubs and societies.  The 
applied filter had a very slight but proportional effect on the results for all 
ethnic groups and was therefore removed.  

 
 

At 48% a significantly lower proportion of disabled students than non-disabled (81%) claim to 
have been impacted positively by the union.  Positive impact is significantly higher amongst 
Bloomsbury campus students than any other campus.  Positive impact begins to drop 
amongst students that live more than 1 hour away from  UCLU. 

 
 

There is a clear relationship between positive impact and voting. Chart 3.1.3 below shows the 
ópositive impactô question analysed by the  óever voted.ô  A majority 52% of those students 
who have been impacted positively by UCLU have voted. However the link is clearer when 
looking at those students who have not been impacted.  A significant 76% of those students 
who have not been impacted positively by UCLU have (perhaps as a result) never voted.  
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3.2 Importance of service provision 
 
In order to help understand how best to prioritise UCLU resources, respondents were asked 
how important it was for UCLU itself to be running a variety of different services. 
 

 
 
It is important to note that this question has no element of jeopardy or forced prioritisation.  
 
Full sample weighted results for this question are shown in table 3.2.1 below and illustrated 
graphically in chart 3.2.2. 
 

Table 3.2.1 Importance of service provision 

Top: How important is it that UCLU provides the following services? Rating 

Side: How important is it that UCLU provides the following services? Service 

Filter: submitdate (All) 

Weight: weight_stage_ftpt_gen_intl (All) 

                            

  

Should not be 

provided 
Unimportant  

Quite 

important  

Very 

important  

         Cafes  1% 3% 30% 66% 

         Rights & Advice  1% 6% 36% 57% 

         Clubs & Societies Centre  1% 6% 37% 55% 

         UCLU Online  1% 7% 40% 53% 

         Bars  2% 10% 35% 52% 

         Bookable rooms (for Clubs & 

Socs)  

1% 8% 41% 51% 

         Shops  1% 7% 41% 51% 

         Bloomsbury Fitness  1% 11% 42% 46% 

         JobShop  1% 10% 45% 44% 

         UCL Sports Grounds (Shenley)  2% 12% 43% 43% 

         Volunteering Services Unit  1% 11% 47% 41% 
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Skills4Work  1% 14% 47% 37% 

         Postgraduate services and ents  1% 13% 50% 36% 

         Give it a Go  2% 20% 54% 24% 

         Sabbatical office  3% 26% 47% 24% 

         UCLU Club Nights  5% 28% 43% 23% 

         Medic services and ents  7% 29% 42% 22% 

         A Fine Cut (hairdressers)  14% 60% 20% 5% 

          

 
 

The chart above represents the full population. Unsurprisingly the underlying data shows that 
ñPostgraduate services and entsò are perceived as more important by Postgraduates 
themselves with 91% rating them Very or Quite important. 
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4 Decision making 

4.1 Voting history 
 

 
The primary purpose of this question is to allow the survey to route questions 4.2 and 4.3 
depending on the voting history of each individual respondent. 
 
Chart 4.1.1 below illustrates the unweighted response to this question therefore the 
percentages shown precisely represent the actual respondents to the survey and do not 
attempt to represent the full population 
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Chart 4.1.2 below looks at the proportion of those who have ever voted for a range of different 
demographics and highlights those with significantly higher or lower results. The ñFULL 
POPULATIONò result is shown first for ease of comparison. 
 
Note that chart 4.1.2 is weighted unlike 4.1.1. This is because here weôre interested in 
variance between demographic groups and weighting helps to neutralise inherent biases. 
 

 
 

A far greater proportion of undergraduates than postgraduates are voters with 53% of first 
year, 66% of intermediate year and 69% of final year undergraduates claiming to have voted.   
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This question asks whether respondents have óeverô voted so it is natural that 
those who have been members for a longer time are more likely to have ever 
voted. 

 
 

Focus Group Report 2010 
 
ñThe postgraduate research students were generally negative about the union, felt 
under-represented and failed to see what the union could ever do for them.ò 
 
This sentiment is reflected in chart 4.1.2 where only 25% of postgraduates claimed to 
have ever voted compared to 63% of undergraduates.  

 
At 55%, over three times as many 18-25 years have ever voted as over 25 year olds (16%).  
A slightly higher proportion of males are voting compared to females (49% versus 44%). 
There is a higher proportion of gay/lesbian voters than any other sexuality group, perhaps due 
to a more óactivistô attitude to involvement with UCLU. 

 
 Voting is inversely proportional to travel time from UCLU.  
 

 
   It is interesting that 49% of students who do not have family or friends based 

near them permanently have voted, compared to only 42% of students who do 
have family or friends based near them permanently.  Perhaps the latter group 
is less motivated to get involved with UCLU? 
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4.2 Reasons for not voting 
 
Respondents who answered ñNoò to question 4.1 ñHave you ever voted in UCLU elections?ò 
(i.e. non-voters) were asked a supplementary question: 
 

 
 
Chart 4.2.1 show the proportion of the non-voting population selecting each of the options. 
Respondents could select as many or as few as desired. 
 
On average, respondents selected 2.5 options. 
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Focus Group Report 2010 
 
ñMany students claimed to have not taken advantage of the voting process because 
they felt that their vote would simply ñdiluteò the outcome.  A recurring barrier to voting 
was that students felt they did not know the candidates or the system and therefore 
believed that their vote was not relevant or helpful in any way.ò 
 
This sentiment is reflected in Chart 4.2.1 where 31% of students claimed that they did 
not vote because óI donôt know what the elected student officers doô.   
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4.3 Encouragements to vote 
Respondents who answered ñNoò to question 4.1  ñHave you ever voted in UCLU elections?ò 
(i.e. non-voters) were also asked: 
 

 
 
Respondents were allowed to check as many or as few as they desired. Chart 4.3.1 shows 
the proportion of the non-voting population selecting each of the options. 
 
On average, respondents selected 3.2 options. 
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4.4 Importance of consultation 
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4.5 Decision making preference 
Respondents were asked to rank preferred means of decision making at UCLU in order of 
preference. 
 

 
 
For the purposes of analysis a scoring system was applied where position 1 scores 7, 
decrementing for each position down to position 7 which scores 1. 
 
Chart 4.5.1 shows the average score between 0 and 7 for each decision making option. 
Higher scores equate to more preferable options. 
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5 Welfare and support 

5.1 Concern about issues 
 
In order to develop a clearer understanding of the issues concerning students, the following 
question was asked (issue order randomised): 
 

 
 
Chart 5.1.1 illustrates the weighted full sample response to this question. 
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5.2 Most important actions 

 
Chart 5.2.1 shows the weighted proportion of the population that selected each option. 
Respondents were limited to a maximum of 5 selections in order to force some selectivity. 
The average number of selections was 4.3. Around 68% of respondents selected the 
maximum 5 options allowed. 
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Chart 5.2.2 below shows a demographic breakdown of those students who consider óHelp me 
find accommodationô as one of the most important actions UCLU should take. 

 
 

Focus Group Report 2010 
 
ñFirst year undergraduates spoke about how concerned and anxious they were when 
it came to finding accommodation for their second year.ò 
 
This concern is expressed in Chart 5.2.2. 
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This chart shows that 28% of the total population selected óhelp me find accommodationô. 
Those demographics that have higher proportions of students wanting help finding 
accommodation are: 

 

¶ First year undergraduates (50%) 

¶ Non EU international (57%)  

¶ Asian/British (51%) or Chinese (60%) students 

¶ Students who live 0-15 minutes from UCLU (44%)  

¶ Students who have no family or friends nearby (41%) 



UCLU 2010 Student Survey Report  Confidential 
 
 
 

Red Brick Research  Page | 52  
 
 

6 Food, drink and retail 

6.1 Rating against criteria 
 
Respondents were asked to rate some of UCLUs commercial services against a set of 
criteria. The order of display of the criteria was randomised for each respondent. 
 

 
 
Chart 6.1.1 presents a breakdown of these results graphically. 
 

 
 
The vast majority of students clearly rate these services as average or above across all 
criteria. The most highly rated criterion was Convenience - 71% rated the food, drink and 
retail as Excellent or Good for Convenience. 
 
The lowest rated criterion was Price ï 25% rating these services as Poor or Very poor on 
Price. 
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6.2 Importance of criteria 
 
After asking for ratings, the survey asked respondents to consider how important each of the 
criteria are. 
 

 
 
Chart 6.2.1 presents a breakdown of these results graphically. 
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6.3 Importance/rating gap analysis 
 
The results from 6.2 and 6.3 on the rating of food, drink and retail against these criteria and 
the importance of the criteria can be combined to produce a gap analysis. 
Although the answer scales are not identical (they were chosen to be more naturalistic), 
responses on these scales can be normalised to allow a gap analysis to be conducted. 
 
The analysis measures the proportion of total positive performance for each criterion against 
the proportion of total importance for that same criterion. 
 

 
 

It is important to understand what the gap analysis is and is not showing. Importantly it is not 
a measure of performance. Increasing ratings by 20% across all criteria would not change this 
chart because the chart is showing the relative performance of each. 

 

A perfectly balanced gap analysis would show all bars at exactly 100% although again this 
would not indicate good or bad performance, only that performance across the criteria is in 
proportion to the importance of the criteria. 

 

The gap analysis is most useful when deciding on how to target resources for the most 
beneficial outcome. 

 
Focus Group Report 2010 
 
Students identified four key factors that mattered most in this area - price, quality 
variety and convenience.  However, it was clear that price was a primary 
consideration.  Students did not feel they were being unrealistic and would be 
satisfied with prices being óless expensiveô rather than ócheapô. Many did not want 
quality to be completely sacrificed.   
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6.4 Importance of UCLU run bars 
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7 Social activities 

7.1 Social events approval 
 
The focus groups raised a number of new ideas for social activities that might attract more 
involvement from the membership. The following question was asked in order to explore the 
popularity of some of these ideas. 
 

 
 
Respondents could select as many or as few options as desired. The ñNone of theseò option 
is an exclusive option that prevents the respondent from selecting any other options in 
addition. 
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Chart 7.1.1 shows the weighted proportion of the population selecting each option. 
 

 
 

 
Although students were not forced to select more than one answer to this question, it is clear 
that many were selecting multiple options.  This indicates that they want UCLU to put on a 
variety of entertainment.   

 
Would more cultural events pull in less engaged student groups such as 
postgraduates? 

 
 

Focus Group Report 2010 
 
ñA lack of variety of entertainment was repeatedly emphasised.  Students felt that 
entertainment should represent the diverse student population.ò   
 
This sentiment is reflected in chart 7.1.1.   

 
 
Although óactivities with no alcoholô ranks quite low, the fact that 18% of students selected this 
choice is significant  -  perhaps a signal of changing times?  Chart 7.1.2 shows the 
demographic breakdown of those students who selected this óactivities with no alcohol optionô. 
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The chart shows that 18% of the total population selected óactivities with no alcoholô. Those 
demographics that have higher proportions of students wanting UCLU to provide óactivities 
with no alcoholô are: 

 

¶ Undergraduate first years (28%) 

¶ Full-time students (19%) 

¶ International students outside of the EU (29%) 
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¶ Asian British (34%) Black British (30%) or Chinese (32%) students  

¶ Students who live 0-15 minutes from UCLU (22%) 
 

 
Whilst it might be expected that some non-EU internationals may be culturally 
averse to alcohol-focused events, the high proportion of undergraduate first 
years who selected this option is perhaps surprising. Is this an indication that 
times are changing and that perhaps new university entrants are moving away 
from a heavy drinking culture? 

 
 

Focus Group Report 2010 
 
ñThe first year undergraduate group felt that freshers week was too alcohol focused 
and that there should be a broader spectrum of activities available.  One student from 
this group even suggested a ógarden party.ò   
 
This sentiment is reflected in chart 7.1.2. 
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7.2 Non-competitive sports 
 
Another issue raised in the focus groups was a desire among some participants for a less 
formal and competitive way to get involved in sports. A question was included in the survey to 
test this idea: 
 

 
Chart 7.2.1 below shows the response weighted for the full population. 

 
 
 
Chart 7.2.2 below looks at the proportion of ñYesò responses for a range of different 
demographics and highlights those with significantly higher or lower results. The ñFULL 
POPULATIONò result is shown first for ease of comparison. 
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A higher proportion of undergraduate students than postgraduate students showed a desire 
for non-competitive sports and is highest among final year students at 61%.  This is perhaps 
indicative of work load pressures that would make competitive sports difficult to take part in.  
At 73% a significantly higher percentage of Asian/British students also said that they would 
like to take part in non-competitive sports ï more than any other ethnic groups.  Travel 
distance from UCLU did not seem to affect interest in non-competitive sports, unless the 
students lived more than 2 hours away at which point interest dropped considerably.    
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8 Space 

8.1 Multi-functional space features 
 
The use of space is known to be a major challenge at UCLU. This question seeks to identify 
the key features that would be necessary in the provision of any new multi-functional space 
within UCLU. 
 

 
 
Respondents were restricted to selecting a maximum of 5 features. Chart 8.1.1 illustrates the 
proportion of respondents selecting each feature anywhere in their top 5 list. 
 

 
 

It is interesting that the top choices (red box) are all work/study features whilst 
the least popular choices (blue box) are ófunô features.  Do students actually 
want more calm study spaces than noisy common rooms? 

  

73% 71% 68%
60% 57%

47%
41%

27%
19%

13%
8% 6%

0%

10%

20%

30%

40%

50%

60%

70%

80%

8.1.1 Space: popular features



UCLU 2010 Student Survey Report  Confidential 
 
 
 

Red Brick Research  Page | 63  
 
 

 
Focus Group Report 2010 
 
Several students mentioned that they wanted more non-commercial space.  This is 
certainly reflected in Chart 8.1.1, where all the commercial features are the least 
popular.  Many students, particularly postgraduates, expressed a desire for study and 
computer facilities that were open 24 hours. This desire is also reflected in Chart 8.1.1 
where 68% of students selected óevening and weekend accessô, the third most 
commonly selected answer. 

 

8.2 Service sacrifice 
After being asked about the features most desired in a multi-functional space, respondents 
were asked what services (if any) theyôd be prepared to give up. 
 

 
 
The óNone of theseô option was the only óexclusiveô option meaning that it could not be 
selected in combination with any other options. 
 
Chart 8.2.1 show the proportion of population willing to give up each service. 
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Some of the options were nested to allow respondents to be specific if they wished. 30% of 
respondents would be prepared to sacrifice One of the bars. Two-thirds of them (20% of the 
total) specified the KAPL, some specified Phineas, some will not have specified either 
(indicating no preference) and some will have specified both bars (also indicating no specific 
preference). 
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8.3 Reducing the need for bookable space 
 
Clubs and societies leaders identified in 2.4 were asked an additional question: 
 

 
 
Chart 8.3.1 shows the unweighted response profile to this question since it is likely that this 
population is quite adequately represented within the survey responses. 
 

 
 
On the basis of these figures the likely reduction in the need for room bookings would be 
approximately 20%. 
 
 

Focus Group Report 2010 
 
ñOne student from the clubs and society members group estimated that if suitable 
óopenô space were available it would reduce their requirements for room bookings by 
about 75%.ò  
 
Chart 8.3.1 shows that only 3% of club/society leaders actually agreed with this 
estimation. 
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9 Campaigning 

9.1 Approval of involvement 
 
 

 
 
Chart 9.1.1 below illustrates the population results for this question which was also used to 
route the survey into 9.2. 
 

 
 
 

Focus Group Report 2010 
 
Not one student in any focus group actually vocalised that they felt UCLU should not 
be involved in campaigning yet 39% claimed to feel this way in the survey.  This could 
suggest that campaigning is something students would not like to admit they are not 
interested in.  

 
 

It would be interesting to find out why this group feel that UCLU should not be 
involved in campaigning. Do they consider it to be pointless? Do they not really 
understand what it is? 
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9.2 Campaigning focus 
Respondents who answered ñYesò to 9.1 ñDo you think UCLU should be involved in 
campaigning?ò were asked a supplementary question: 
 

 
 
Chart 9.2.1 illustrates the responses as a proportion of all those who believe that UCLU 
should be involved in campaigning (9.1). 
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10 Communication 

10.1 Communication preference 
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Chart 10.1.1 illustrates the response to this question weighted to the full population 
demographics. 
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10.2 Improvements 
 
Respondents were also asked how they thought UCLU communication could be improved. 
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Focus Group Report 2010 
 
Many students commented on how communications from UCLU were simply not 
distinct or visible enough.  One from the Activist group articulated this point very 
clearly: 
 
óAdvertising, just awareness and visibility of the union; of what the union is and what 
the union offers and the fact that it is there, ócause weôre in central London and itôs 
very hard.  You could spend your entire undergraduate degree going to lectures and 
never setting foot inside the union, never knowing what they do, never seeing them. 
So the onus has to be on the union to put themselves out there and say this is what 
we are, we exist, this is what we can offerô. 
 
These words are reflected in Chart 10.2.1 where 40% of students felt that UCLU 
communications needed to be more distinctive from UCL. 

  



UCLU 2010 Student Survey Report  Confidential 
 
 
 

Red Brick Research  Page | 72  
 
 

11 Strategic direction 

11.1 Strategic focus 
 

 
 

It is important to note that this question does not force prioritisation so it was possible for 
respondents to score all factors as ñVery importantò if they wished to do so. 
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11.2 Comments 
 
Towards the end of the survey respondents were offered an opportunity to make additional 
comments. 
 

 
There were 452 comments left from approximately 17% of the respondents. A complete set of 
comments are available in Appendix C. 
 
The word cloud below illustrates the mix of topics raised in the comments although, of course, 
it does not indicate whether these words appear in a positive or negative context. 
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Fig. 11.2.1 Comments word cloud 

 


